
CONTEXT
To support migrants living in the urban 
area of Thessaloniki focusing on the 
self-accommodated who may not 
otherwise have a support system.  The 
MultiFunctional Center (“MFC”) brings 
together cash assistance to meet basic 
needs of asylum seekers while setting a 
road map for migrants towards social 
inclusion and integration assisting with 
self-sustainment once cash assistance 
ends.  

PROFILING
A "Pro�ling" process has instituted in 
addition to completion for cash applica-
tion. The goal of “Pro�ling" focal point 
for each household is to better under-
stand the longer-term needs of poten-
tial bene�ciaries in order to assist with 
a "road map" to better meet their needs 
such as language, legal, and potential 
accompaniment needed whether medi-
cal or legal.
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